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Welcome to the world of E-Business—a brave, new world of exciting technology and global interaction. This paper is designed to expose you to the many facets of teaching E-Business to your students -- from Internet buying and selling to Web-store design or from online marketing to legal issues in E-Business. This new domain has already seen incredible wealth and loss as established, “brick and mortar” companies and new business owners vie for customers within it. 

The resources offered here and those to be uncovered by business instructors in their research will serve as aids on effectively presenting E-Business concepts and strategies in the classroom. 
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Many of these resources, activities, and strategies can be implemented in a secondary and post-secondary curriculum. They will support the instructor in gaining basic level knowledge and tools to use in student instruction.

Given the volatility influenced by the evolution and discovery of new Internet and E-Business applications, it is critical for teachers to keep current. It is equally challenging to develop teaching methods that provide learning experiences, whether in the classroom or online, that are relevant for the job market business students are preparing to enter.  The presented strategies should guide teachers in their continual quest to improve their knowledge and skills in order to spark interest, enthusiasm, and competitiveness to this brave new world.  

Throughout this paper, suggested activities have been included that are designed to assist you in your efforts to strengthen your e-business course.  We strongly suggest that you visit the Websites and participate in the other activities that are suggested.
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Professional Memberships

Professional business education associations provide a wealth of information about “state-of-the-art” teaching and training techniques through journals, workshops, conferences and networking. E-Business educators are strongly encouraged to participate in a professional organization to keep current and active in the business education arena.
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Skills, Competencies, & Standards

A fundamental understanding of what students need to learn and know in order to successfully compete is a requirement of all curriculum development efforts (whether it is a program, course, or lesson).  Through collaboration, research, and development, many government agencies, professional organizations, businesses and industrial groups have created reports outlining standards, competencies, and skills needed for successful employment in the 21st century. 

Global competition has been advanced by technology, and all business disciplines must address this technology in order to prepare students to succeed.   Students must be provided experiences that will increase their awareness, understanding, and appreciation for this new cyber-world, its people, and the opportunities that exist in the E-Business arena.  Direct focus on business, industry, and skills standards gives teachers a roadmap from which to develop relevant experiences to achieve established outcomes.


[image: image3]
Educational Performance Accountability

In addition to established business and industry work standards, many states throughout the country have established outcome measures for students being trained and educated in vocational areas.  VTEA Core Indicators as established in California measure student and program success.  Federal funding for vocational programs is determined by the degree of progress made on the core standards.   When developing instructional experiences, it is important to incorporate strategies that will enhance opportunities for student success as measure by these core indicators.
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Textbook Selection

[image: image7.wmf]It is important to spend time selecting a textbook that meets the education goals that have been set for the class.  Listed below are some suggestions to help in making the selection.

Textbook selection starts with the practical considerations which focus on availability and cost. However, given the dynamics of the E-Business environment, more important considerations may include the currency of the content presented and publisher supplements that can keep students abreast of changes and issues as they happen.  A good text for E-Business courses often includes:

· A comparable mix of text and graphics for easy understanding of concepts,

· Meaningful exercises and cases that give students opportunities to apply theories to practice, 

· Cultural inclusiveness and ethics that show students how good business functions involve a sensitivity to needs, demands, and desires of all people, and 

· Supplemental Websites that provide updates of technology, laws, and practices in E-Business.
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In addition to this checklist, it is also very important to evaluate the support material available to the text including: PowerPoint presentation, Internet support, and visual/audio media offerings. These supplements help in offering a well balanced, technology centered presentation so critical in the presentation and practice of E-Business concepts.

Suggested Activity #6

Check out the following Websites to determine what you feel would be an

E-business textbook that would meet the needs of you and your students:

E-Business Text Publishers

Check these sites:

www.ddcpub.com
http://vig.prenhall.com/
http://www.swcollege.com/front.html 

Developing a Course Syllabus

A course syllabus or course outline establishes student expectations, outcomes, topics to be covered, and policies and procedures that guide participation and evaluation of students in the class. The course syllabus is a contract between the student and the teacher.   It is important to note that course objectives should be developed with established business and industry standards in mind.  These objectives will define what the students will learn as related to the world of work.  The following is an example of a course syllabus for E-Business at the lower-division, undergraduate level:

Introduction to E-Business

Spring 20XX

Instructor:

Name:

Contact Information:

Office Hours: 

E-mail: 

Course Description:

An exploration of the concepts and principles of E-Business including: buying and selling, customer support activities, competitive online environment, international transactions, web stores, security, legal issues, and marketing.

Objectives:

Upon successful completion of this course the student will be able to:

. Develop a broad understanding of the challenges E-Businesses are facing.

. Explore research methods for uncovering and reaching customers.

. Analyze Internet markets and develop strategies.

. Identify marketing mix options for special markets.

. Develop a website

Textbook:

Text:   XXXXX.

Website:  www.XXXXX
Prerequisite/Advisory:

Advisory:  Eligibility for English 111.  

Attendance:

Attendance is required for successful completion of this course.  Excessive absences (over 4) will affect your participation grade for this course.

Plagiarism and Cheating:

Any serious breach to the honesty and integrity of the academic process will not be tolerated and will result in a failing grade.

Credit/No Credit:

This option is available.   Declaration must be signed and submitted to the Admissions Office no later than (month XX).

Evaluation and Grading:

Web Site Project (200 points) - The purpose of this project is to deepen your understanding of web site design, sell, and distribute a consumer product or service.

Capstones (100 points each)

The Capstones challenge the student to apply the knowledge gained to perform some of the tasks involved in running an E-Business company.

Assignments (50 points)

Short in-class and out-of-class assignments will be given throughout the semester.  These assignments will serve as preparation for the team project.

Class Participation (50 points)

This grade is based on your active participation in class, which includes preparation, attendance, timeliness, and active inclusion in all class activities.  In other words, be here on time and ready to work and have fun!

Final Grade is based on the following scale of total points earned:

90%=A     80%=B   70%=C  60%=D   Below 60%=F

Course Content:

E-Business advantages

Buying and selling activities

Customer support 

Competitive environment online

International transactions

Economic impact of E-Commerce

Web stores

Security

Marketing

Links, portals, and affiliates

Advertising

Web site design


[image: image6]
Other Suggested Activities

The following are some ideas and Websites that can help enhance teaching and learning in 
E-Business.

About.com E-Commerce Guide

http://ecommerce.about.com/smallbusiness/ecommerce/
This site is a good introduction to electronic commerce. A list of nearly 30 subjects, online tutorials, FAQ's, and daily updated articles, makes this a valuable starting point.

ALLEC.com

http://www.allec.com/
E-Commerce portal providing latest news, daily columns, special reports, products and service guide, upcoming events, job listings, and a message board, Content is updated several times a day and is collected from sources such as AP, Reuters, Cnet and Salon. The site offers a concise summary of each item, with a link to the original.

Center for Research in E-Commerce

http://cism.bus.utexas.edu/
This site provides news, short articles, publications, working papers, and research reports in the area of electronic commerce. Topics include the Internet economy, digital market structure, antitrust, business models, and contract and intermediation.

E-Business Research Center

http://www.cio.com/forums/ec/index.html
This research center "examines the current state and future directions of conducting commerce on the Net." Subjects include case studies, customer service, demographics and marketing research, electronic data interchange, industry associations, marketing and sales, retailing, ROI and management, and security and infrastructure. The web site includes surveys, discussion forums, events, and recent articles.

E-Commerce Info Center

http://www.ecominfocenter.com/
A wide range of resources is available from this site including links to products, technology, global and governmental information, the non-profit sector, and more. Each section is broken down into detailed sub-sections, making this site particularly useful.

The E-Commerce Guidebook

http://www.onlinE-Commerce.com/
A step-by-step guide to the process of becoming eCommerce enabled, including a listing of all the known Online Transaction Providers, and a condensed comparison of the prices and services they offer, as well as many more resources. The site also provides a tutorial for the layperson. A resource section provides e-news, e-magazines, statistics, industry associations, and security information.

IPIER.com

http://www.ipier.com/ecom101/ecom0.html
This site provides an overview on E-Commerce; it covers the following subjects: Internet Market, E-Commerce, Major Components, Major Functions, and others.

E-Commerce Times

http://www.ecommercetimes.com/
The E-Commerce Times is a free online publication, with daily news and feature articles for entrepreneurs and companies doing business on the Internet.

ED>Net

http://ednet.cc.ca.us
This site provides economic development assistance and information to small and large businesses throughout California.  Its purpose is to provide training programs that will enhance the skills of California’s workforce. 

International Business Resource Connection

www.ibrc.bschool.ukans.edu/
The purpose of this site is to help small- and medium-sized companies expand internationally. To address this purpose, the web site offers several sections: Country Resources (business, economic, political, legal, cultural and travel resources for virtually every country in the world); Business Resources (statistical sources, embassies, exchange rates, language translation sites, trade consultants, world news); and Trade Leads (to find places to start marketing products).  
International Trade Administration

http://www.ita.doc.gov
The purpose of this web site is to encourage, assist, and advocate U.S. export by implementing a National Export Strategy, by focusing on the Big Emerging Markets, providing Industry and County analysis for U.S. business, and supporting new-to-export and new-to-market business through strategically located U.S. export Assistance Centers, 99 domestic Commercial Service Offices and 138 world-wide posts and commercial centers in 70 countries.


A-Regions and Countries


B-Industries


C-Cross Cutting Programs


D-Trade Statistics


E-Trade Information Center


F-Export Assistance Centers


G-Trade Compliance Center


H-Import Administration

Marketing (U.S. and International)

http://www.lib.lsu.edu/bus/marketin.html
This is the Louisiana State University’s marketing web site. This site has information on everything from advertising to information on trade agreements (NAFTA). It also has information and statistics on different regions of the world. 

An Export Directory includes a list of exports from companies in the U.S. and the American Export Register. Link: http://www.ama.org/pubs/jm/index.asp
Multimedia Educational Resource for Learning and Online Teaching

http://www.merlot.org/
This site provides a host of learning and teaching resources in all business disciplines including E-Commerce.  This is an excellent site for new ideas to incorporate in any E-Commerce class.

SBA-International Hot list

www.sba.gov/hotlist/internet.html
As one of the U.S. Small Business Administration’s Outside Resources and Great Business hotlinks, this web site offers a number of hyperlinks that provide companies with useful information on Internet environment and computer-related products. 

Virtual Trade Show

www.bemarnet.es
Experience going to a trade show on the Internet.  Just like real trade show with real booth, the computerized trade shows offer virtual booths that display a seller’s products with the click of a mouse. 


World Trade Organization (WTO)

http://www.wto.org/wto/index.html
The World Trade Organization’s Internet site, accessible in English, French and Spanish, is a useful reference for both general information and highly specialized topics. The home page loads quickly and has been designed to orient viewers easily to the site’s contents. Particularly useful is a site map that organizes subject areas into three broad categories: general information, trade topics and resources.  
Suggested Activity #1





What do you need to be able to provide and facilitate an exciting challenging, relevant, and dynamic instructional experience in E-Business?


	


Check these resources:





Teaching E-Business not business as usual


� HYPERLINK "http://www.purdue.edu/UNS/html4ever/010119.Mejias.ecommerce.html" ��www.purdue.edu/UNS/html4ever/010119.Mejias.ecommerce.html�





E-Business: Vision and strategy for the University of Minnesota


� HYPERLINK "http://www1.umn.edu/enterprise/ppt/kvavik_ebusiness/" ��www1.umn.edu/enterprise/ppt/kvavik_ebusiness/�





Internet Resources for Community College Practitioners. ERIC Digest.


� HYPERLINK "http://www.ed.gov/databases/ERIC_Digests/ed415919.html" ��www.ed.gov/databases/ERIC_Digests/ed415919.html�








Suggested Activity #2





Explore the benefits and opportunities of membership in a professional business education organization.  Check these sites:





National Association:


National Business Educator Association (NBEA), � HYPERLINK "http://www.nebea.org/" ��www.nbea.org/�


Delta Pi Epsilon (DPE), � HYPERLINK "http://www.dpe.org" ��www.dpe.org�





Regional Association:


Western Business & Information Technology Educators (WBITE), � HYPERLINK "http://www.wbite.org/" ��www.wbite.org/�





International Association:


International Society for Business Education (ISBE), � HYPERLINK "http://www.isbe-siec.org" ��www.isbe-siec.org�











Local Association:


California Business Education Association (CBEA) � HYPERLINK "http://www.cbeaonline.org/" ��www.cbeaonline.org/�








Suggested Activity #3





What standards and competencies have been established and recognized as essential for business employees in the global economy of the 21st century?





Check these resources:





The Goals 2000 SCANS Competencies 


� HYPERLINK "http://www.tier.net/schools/tcenters/scans.htm" ��www.tier.net/schools/tcenters/scans.htm�


� HYPERLINK "http://www.scans.jhu.edu/NS/HTML/SkillsDet.htm" ��www.scans.jhu.edu/NS/HTML/SkillsDet.htm�





Challenge Standards:  Career Preparation – Business Education � HYPERLINK "http://www.cde.ca.gov/challenge/BusEd.pdf" ��www.cde.ca.gov/challenge/BusEd.pdf�





Business Education Standards – International Business � HYPERLINK "http://www.nbea.org/curriculum/s_intbus.html" ��www.nbea.org/curriculum/s_intbus.html�





21st Century Skills


� HYPERLINK "http://www.ncrel.org/engauge/skills/indepth.htm" ��www.ncrel.org/engauge/skills/indepth.htm�





National Standards for Business Education, 2nd Edition.  NBEA, 2001 � HYPERLINK "http://www.nbea.org" ��www.nbea.org�











Suggested Activity #4





Define the Core Indicators as established for the State of California.





Check these resources:





Vocational and Technical Education Act (VTEA) Core Indicator Performance


� HYPERLINK "http://www.rsccd.org/research/pdf/VTEA%20Core%20Indicators%202001-02.pdf" ��www.rsccd.org/research/pdf/VTEA%20Core%20Indicators%202001-02.pdf�





Core Indicator Reports


� HYPERLINK "http://webdata2.cccco.edu/VTEA_RPTS.htm" ��http://webdata2.cccco.edu/VTEA_RPTS.htm�





What could you do to provide in your E-Business classes to help students succeed?





Suggested Activity #5





Develop a textbook evaluation checklist of components that would be suitable for the course and students you teach in E-Business.





Check the following sites for examples:





Textbook Evaluation Checklists


� HYPERLINK "http://www.teflweb-j.org/garinger.html" ��www.teflweb-j.org/garinger.html�





General Textbook Readability Checklist


� HYPERLINK "http://www.hope.edu/academic/education/wessman/Secondary_Block_Revised/assignments/textbookchecklist.htm" ��www.hope.edu/academic/education/wessman/Secondary_Block_Revised/assignments/textbookchecklist.htm�





Mathematics Textbook Evaluation


� HYPERLINK "http://mathstar.nmsu.edu/texts/texteval.pdf" ��http://mathstar.nmsu.edu/texts/texteval.pdf�





Using this checklist, which text would you select and why?





Suggested Activity #7





Develop a course syllabus for an E-Business class that is pedagogically sound and provides students with a clear description of the course content, expectations, and outcomes.





Explore the following sites for more information on syllabus development:





Developing a Course Syllabus


� HYPERLINK "http://www.hcc.hawaii.edu/intranet/committees/FacDevCom/guidebk/teachtip/develsyl.htm" ��www.hcc.hawaii.edu/intranet/committees/FacDevCom/guidebk/teachtip/develsyl.htm�





Teaching Tips Index


� HYPERLINK "http://www.hcc.hawaii.edu/intranet/committees/FacDevCom/gudebk/teachtip/teachtip.htm" ��www.hcc.hawaii.edu/intranet/committees/FacDevCom/gudebk/teachtip/teachtip.htm�





Developing a Pedagogically Sound Course Syllabus


� HYPERLINK "http://www.hamptonu.edu/CTE/pedagogical.htm" ��www.hamptonu.edu/CTE/pedagogical.htm�
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